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VOCAL POP ART AS A TOOL FOR INTERCULTURAL COMMUNICATION 
Shershova Tetiana 3 DPh, Honored artist of variety art of Ukraine, assistant professor of the Department of 

pop vocal at Poltava V. Korolenko National pedagogical university. 
 

The article explores vocal pop art as a tool for intercultural in the context of globalization. It particularly 
analyzes contemporary trends in the development of vocal performance, its role in shaping intercultural dialogue, and 
the challenges vocalists face in the context of crosscultural interaction. The study examines the transmission of cultural 
meanings through vocal genres and the technological aspects of their dissemination at the international level. 
Methodology. The research is based on an interdisciplinary approach, combining methods of cultural and musicological 
analysis. A comparative method is used to contrast different vocal traditions, content analysis to study musical works as 
carriers of cultural codes, and a sociocultural approach to explore the impact of technology on cultural interaction. 
Scientific Novelty. The novelty of this research lies in the comprehensive analysis of pop vocal art as a means of 
intercultural communication, which has so far remained insufficiently studied in the context of global cultural 
processes. The originality of the work is in combining an analysis of vocal techniques and genres with the study of their 
impact on crosscultural interaction, as well as examining technological innovations in the dissemination of musical 
works. Conclusions. Vocal pop art is a powerful means of intercultural communication, facilitating dialogue between 
different cultures and overcoming language and cultural barriers. However, globalization and technological changes 
present new challenges, including the issue of preserving the authenticity and cultural uniqueness of vocal works. At the 
same time, modern trends in vocal performance open up new opportunities for cultural enrichment, making vocal art an 
important tool in the global cultural exchange. This makes it an indispensable tool in the context of contemporary 
globalization processes, emphasizing the need for further research in this area to gain a deeper understanding of its 
potential as a means of intercultural dialogue. 
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THE CONCEPT OF ARCHETYPES IN THE FORMATION OF  A MUSICIAN'S BRAND 
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Kyiv Municipal Academy of Circus and Performing Arts, Kyiv 
 

The article explores the application of the archetype concept as a modern tool for shaping the brand of a musical 
performer (artist). In the context of high competition in the music market and changes in the production, consumption, 
and promotion of musical products driven by technological advancements, artists need to understand how to create their 
popular brand. The conclusions propose an algorithm for forming an artist's brand based on applying the archetype 
concept according to the methodology of M. Mark and K. Pearson. Further research may focus on the specifics of the 
national music market in Ukraine and the archetypes utilized by contemporary well-known Ukrainian artists. 

Key words: archetype, brand, musical performer, music industry, music management, marketing of artist. 
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The aim of this paper is to explore the study of the formation of a music artist's brand in the context of the archetype 
concept, as it emerges in modern conditions, taking into account the specifics of the creative activity of the music.  

Research methodology. In the course of the research, a philosophical and cultural approach was used to 
understand the concept of archetypes according to the works of C. Jung. Additionally, a marketing approach was 
applied regarding the use of the archetype concept in business marketing, following the methodology of M. Mark and 
C. Pearson. The methods of observation and analysis were employed during the study of the creative activities of 
contemporary Ukrainian show business artists.  

Results. In exploring the formation of a music artist's brand within the context of the archetype concept, which is 
increasingly relevant in modern conditions, we have developed an algorithm that allows for the creation of an artist's brand in 
a holistic and systematic manner. The algorithm consists, firstly, of identifying the main archetype of the artist in light of their 
psychological characteristics; secondly, researching and analyzing the national features of the music market in the context of 
the prevailing archetypes of popular artists; thirdly, determining the values that will be conveyed to the audience through the 
artist's creative activities and lifestyle; and fourthly, defining the visual component of the brand and selecting the naming. 

Novelty. An algorithm for applying the concept of archetypes to the branding of a musical performer has been developed. 
The practical significance. The research can be directly used by artists and their teams in brand creation. In the 

scientific and theoretical discourse, further research may focus on the specifics of the national music market in Ukraine 
and the archetypes manifested by contemporary well-known Ukrainian artists. 

Key words: archetype, brand, musical performer, music industry, music management, marketing of artist. 
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