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CHARACTERISTICS OF THE MILITARY STYLE TODAY FASHION INDUSTRY
Shemchuk Anatoly — postgraduate, Kyiv National University of
Culture and Arts, Kyiv,

The peculiarities of the military style in clothing design were studied and the history of the formation of khaki
color and camouflage print as the two most characteristic stylistic features of the military was traced. The main
directions of military style (High-military, Casual-military and formalistic military) are characterized and the world
experience of using military uniforms in clothing modeling at the beginning of the 21 st century is considered. The
reception of military clothing in the work of designers of the leading brands of the fashion industry (Versace, Valentino,
Dolce & Gabbana, Prada, Salvatore Ferragamo, Ralph Lauren, etc.) was analyzed. It was established that at the present
stage, the military style, known for its practicality and functionality, is one of the main fashion trends, and its further
development is connected with the creative rethinking of the main elements by the leading designers of the fashion
industry, the strengthening of metaphorical aspects, as well as with the influence of the digitalization trend.
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CHARACTERISTICS OF THE MILITARY STYLE TODAY FASHION INDUSTRY
Shemchuk Anatoly — postgraduate, Kyiv National University of
Culture and Arts, Kyiv,

The purpose of the article is to reveal the features of the military style in the modern fashion industry.

Research methodology. The methods of historical analysis, synthesis, typological method, method of comparison
and generalization are applied.

Scientific novelty. The peculiarities of the military style in clothing design were studied and the history of the
formation of khaki color and camouflage print as the two most characteristic stylistic features of the military was traced.
The main directions of military style (High-military, Casual-military and formalistic military) are characterized and the
world experience of using military uniforms in clothing modeling at the beginning of the 21st century is considered.
The reception of military clothing in the work of designers of the leading brands of the fashion industry (Versace,
Valentino, Dolce & Gabbana, Prada, Salvatore Ferragamo, Ralph Lauren, etc.) was analyzed.

Practical significance. The material expands information about the development of the military style and its
individual elements in historical retrospect.

Key words: military style, fashion industry, brand, modern fashion, camouflage, khaki, clothing design.
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CraTTa TpHUCBsUEHa TPUMY 1 Macii SK OOpa3sHHMM KOHCTENAIISM CYYacHHX TNPEe3eHTAILild MOIH, OJHHM i3
BOJIMBUX CKJIAJHUKIB MOAHOTO 00pa3dy. HaromomeHo, mo y cydacHidi MOJi Macka cTaja He JUIIe TOIMYJSpHOI0, a
HE3aMiHHUM IITPUXOM, O3HAKOI MOJHOTO 00pa3y. BimszHaueHo, 1o TpuM i Macka BiJirparoTh Ba)JIMBY POJb B
iHAyCTpil MOAM, IOMOMAararoyd IMOKPAIIUTH 1 TpaHCcHOPMYyBAaTH 3OBHINIHIA BHUIVIAN MOJAENEH 1 BTUIMTH OadeHHS
J3aiiHepa B )KUTTS Ha noaiymi. Ha KOHKpeTHHX MpUKiIagax JOBEAEHO, 0 BNl MOJHHUIA aHCaMOJIb — 1ie TapMOHIHe
MOETHAHHS OJATY, aKcecyapiB 1 IpuMy, IO € KpPUTEpIeEM YCIIXy iaei aAn3aiiHepa i BiANOBIJHUKOM TeMaTHIl KOJEKIii
zaraiioM. [lizcymoBaHo, 1110 TpUMEPH BiirparoTh KIIOYOBY POJIb Y MOKPAIIEHH] BPa)KEHHS BiJl MOJHOTO MOKazy, a ixHi
«TBOPM» HE TINBKM PO3LIMPIOIOTH OadyeHHs au3aifHepa, ajle i NpeJCTaBJISIOTh HOBI KOHIEMIIl 1 TEXHIKH, CTalO4H
Bi3yaJbHUM MaHihecToM MalOyTHIX TEHIEHIIH B iHAYCTpii Kpacu.

Kniouosi crosa: rpum, Macka, MOJia, TIOKa3u MOJI, MOJAHHUH 00pa3, KOHCTEISLIS.
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Tocmanoska npodaemu. CydacHa MOZIa OXOILUTIOE TIOTOYHI MOIHI TSHICHIIIT Ta CTHII, TIOMYJISIPHI B TICBHIH
Tepiofl, Ha sIKi, 3a3BMYAl, BIDIMBAIOTH HE JIMINE MECTEITBO 3arajioM, a ¥ MomiTHKa i TexHojorii. IlocTiitHo
3MiHIOIOYHCH Ta PO3BHBAIOYMChH, KEPYIOUHCh OCTAaHHIMU PO3pOOKaMH iHIYCTpii MO 1 Oa)KaHHSIMH CIIOKHBAYiB,
TparHy4y JI0 iHKIFO3UBHOCTI Ta PiI3HOMAaHITHOCTI, Cy4yacHa MOJIa BijjoOpakae OCTaHHI TPSHJH, CTHUII 1 Au3aiiH B
OJI5131, a TAKOX aKcecyapax i rpumi. AKcecyapH 1 TpuM, CYTIPOBOIKYIOUH JIFOIUHY MPOTATOM YCi€l icTopii Ta Ha
BCIX KOHTHHEHTaX, Ha TMOJiyMi € OIHMMH i3 BaXJIMBUX CKJIaJHUKIB MOIHOTO 00pa3y — BapTo 3rajaTh xo4a O
sHameHuTy Komekmiro Christian Dior «Erumer» (Spring-Summer 2004), no skoi ysifinutk cykHi y (hopmi
mipaMiay, TIaMypHi MyMii, Ha MOJCIIX OyJId HarpymHi 3HaKH 3 Oipro3u, KOpaiiB, cpiOiia i 30J10Ta, a TaKOX
pi3pOJICHI Ta BIAMONIpOBaHi JepeB’siHI Macku TyTaHXaMoOHa Ta €rUIETCHKUX OOTiB, HOMOBHEHI IpaMaTHIHAM
ONMMCKYYMM TPUMOM. 30KpeMa, Macka — II¢ TaKdi e eIeMEHT MOJHOro oOpasy, sK 1 arumikamii, cXoxi Ha
HIMUIBKY, 110 iMiTytoTh Tipcudr (Givenchy & Balmain), oui, iHKpycTOBaHi IOPOTrOLiIHHUME KaMeHsIMU (Simone
Rocha i Kevin Germanier), paiigyxao-MeTasneBi artikarii (Giambatista Valli & KWK) Ta in. [ammii moka3zoBwuit
NPHUKJIa]] — KOJIEKIIisl HOBO3edaHachkoro Jeitbna Jarrad Godman, sikuii y 2016 p. Ha momiymi TwkHS Momu B
Hogi#i 3emannii npencraBUB MOHOXPOMHI Mojeii y mmapdax Juisi oOMu44s, OOMOTAaHUX HABKOJO TOJIOBU SIK
TIAHYOXH, 10 MOBHICTIO MpUXOByBanmn oommyds. lle yHaouneHHs ¢inocodChKOi TOUKM 30py, 3TIAHO 3 SIKOIO,
MacKa € YaCTHHOIO IHPOKOTO CIIEKTPY JENepCoHai3allii — KOHTHHYYMY 3MIHEHHMX iIeHTHYHOCTEH. Alle, Ha
BIZIMiIHY, HANPHKIAZ, Bif cepH BHUILOI OCBITH, I Macka IS OOIMYYs PO3TIANAETHCS HE JIMIIEC SK aTpuOyT
HABYCHOI ITOBEIIHKH, IO 3aBakae e(EeKTHBHIM KOMYHIKaIlli Ta HaBYaJIbHMM BITHOCHMHAaM, a ¥ SK 3aci0
JIeTiepcoHaIi3arii JIoaeH, v CydJacHiif Mol Macka cTajga He TUIBKHM TOMYJIIPHOIO, a HE3aMiHHUM IITPHXOM,
03HAKOI0 MOJIHOTO 00pa3y. Y pi3Hi 4ach MacKa CHMBOIIi3yBajia Oe3reKy, MpoTecT, Oylia yocoOJIeHHSIM TeaTpy i
MParHeHHs [0 33J0BOJICHHS TOIIO, TOOTO BKa3yBaja Ha IEBHY 1JEHTHUHICTD, TOXK MOJA ITiIXOIMMIA MOKIHBICTD
3pOoOUTH 3 HEl MOMITHUI 1 BOJHOYAC KOPHCHHH akcecyap, SKHH 3aJeKHO BiJ KOHTEKCTY 1 IMPHUXOBYE IIOCH, i
noBiomsisie. BUBYEHHS JOCBiAy BHKOPHCTaHHS MacKd i TPHUMYy Y CydacHii MOIl € BKpall IiKaBUM 1
TICPCIICKTMBHUM, OCKIJIBKM BOHU BIIFPAOTh BAKIMBY POJIb B IHAYCTPii MOJM, JOMOMArar04M IMOKPAIIUTH 1
TpaHc(hOPMYBaTH 30BHIITHINM BHTIISAA MOZETICH 1 BTUTUTH OaueHHs AU3aiiHepa B KUTTSA Ha MOIIyMi, aJbKe BIATHI
MOJHWH aHcamOIIb — 1ie OUIbIIe, HiK MpOocTo J00pe mifiOpaHne BOpaHHS — I TapMOHIHE MOEIHAHHS OJATY,
aKcecyapiB 1 TpuMy, 11e KpUTepiid ycrixy ifei nu3aiiHepa i BiAMOBITHAK TEMATHII KOJEKLII] 3arajoM.

Cmyninv pospobnenocmi npobiemu. BUIBIIICT Tpallb YKPaTHCHKUX HAYKOBIIIB IPUCBIYCHO JOCIIHKECHHIO
PI3HMX acleKTiB MOIW. 30KpeMa, IIi THTAHHS TEeBHOK Mipol BHCBITIIOITE M. Bopownina, JI. Jluxwuy,
P. Keachuig, 1. Kymuk, O. Jlarona, X. Jlosunckka, 1O. Jlerenbkuii, O. Tkanko, H. Uynpina, O. lllanapenko Ta
iH. JlocnmipkeHHI0 TIpo0IeMaTHKy TpUMY TIPHUCBSTYEHA JIOBOJI HE3HAYHA KUIBKICTh HAYKOBHX Tpalh CYYacHHX
yKpaiHCbKMX BYeHHMX 1 mnpaktukiB. Ha ysary 3acmyroByrote mnopoOku JI. Juxauu, O. IIpockypsikoBoi,
B. Mengeneroi, A. lllapkinoi (MomumioBoi). Tak, ofHi€r0 3 mepmux IpuM Modvaia BuBYaTH B. MenBenmena.
Bapro BrokpemutH ii npaiio «DeHOMEHOIIOTiYHa CYyTHICTh TPUMY SIK CKJIQJIHOTO CTPYKTYPHO-(DYHKITIOHATBHOTO
YTBOPEHHS», B SKill aBTOPKA YTOYHIOE KATErOPil0 «TPUMY, AOCIIIDKYE HOTO «SIK CaMOCTIHHHHN (DakT MUCTEITBA,
KOTpHUi BOJIOJ€ 3HAKOBOK MPHPOIOK ¥ HHU3KOKW cMHUCioBHX (yHKmii» [5; 165]. YTim, y cBoix mparsx
JIOCTITHUIISE OCMHCIIIOE 3HAYEHHS TPUMY Y TeaTpalbHIl CTPYKTYpI, PO3IIISAAE MOKIIMBOCTI CIICHIYHOTO TPUMY,
TeXHIKM TpaHcopmallii akTtopa 3a JOMOMOTOK TPHUMY, Cy4YacHi TEXHOJIOTii BHKOPHUCTaHHS TPHUMEPHOTO
MHCTEIITBA y CTBOPEHHI XYI0’KHBOTO 00pa3y Ha eCTpa/Ii TOIIIO.

I'pum sik KysapTyposoriuauii 06’ ekt nociimkye O. I[Ipockypsikosa [10; 11]. CripoOu BUBYCHHS TPUMY Y
KOHTEeKCTI Moju 3aikicHioroTh JI. Jluxuuu i A. [llapkina (Momuunosa). Tak, rpum y Fashion-auzaiini Briepiie
JIOCITKY€E y cBoil aucepTartii «I'puM y Mogaux iHHOBarissx XXI cromitrs: XymoxHi 3acobu 1 TexHomoriin» [13]
A. lllapkina (Momumnosa). lle enuna mpars, TpUCBSAYEHA CYYaCHUM TPUMEPHUM TPAKTUKAM y MOJHHX
iHHOBaIisnX. 3aranoM, gociimkenHs A. [llapkinoi (MoM4YnIIOBOT) IPYHTYIOTHCS Ha PO3YMIHHI B3a€MO3B’S3KY
rpuMy 3 yciMa CKJIaJOBUMH MOJIHOTO TEMAaTHYHOTO, CBSTKOBOTO, CIIEHIYHOTO, BHIOBHIIIHOTO, PEKIAMHOTO
o0paziB. JlocmigHULs 30cepelKye TaKOXK yBary Ha BHBYEHHI I'pUMYBaJbHUX MpakTuk y Fashion-inmycpii,
PO3MIISIAE KOJMIp sSIK 00pa30TBOpUME 3acid IprMy Ta IHCTPYMEHT MPOSIBY TBOPYOTO TOTEHINANY XYIIOXKHUKA-
rpuMepa. B iHmii mpari «"puM y MOJHHX 1HHOBAIIISIX» aBTOPKOIO BU3HAYEHO CYTHICTh TPUMY SIK IHCTPYMEHTY
NPOSIBY TBOPYOrO MOTEHIialy TpUMepa-Bi3akKucTa B KOHTEKCTI MOAHMX iHHOBaLid XXI cT., 0XapakTepu30BaHO
TPHUM SIK «HAMSICKpaBilni eneMeHT o0paszy» [6]. Hocnimuuus inmyctpii momu ta kpacu JI. Juxuuy y npani «[pum y
HO/TlyMHO-XY/IOKHBOMY 00pasi» [2], BuB4aio4u CyTHICTH MOJHOTO 00pasy, po3IyIsiIae rpuM sk mofiymuuii make-up ta
MO3ULIIOHYE HOT0 SIK 00pa30TBOPUY CKIIaJOBY MOJ1yMHO-XYI0XHBOT0O 00pasy.

Macky OLIBIICTh HAYKOBINB PO3IJISIAOTh y Pi3HMX acnekrax: A. MenBeaesa [4] gocmimkye ii sk
(heHOMEH CIIEHIYHOTO MHCTEITBA apTHCTa TeaTpy Ta ecTpajy, SK €JIEMEHT TeaTpalibHOi KynbTypH; Ykao
I[3uroanp [12] amamizye obpa3 macku B omepHomy mucrenti; FO. Ilirens [7] — sx 3aci® mepeBTIIEHHS;
JI. TTIpokomoBu4, O. Jlomakor ta [I. Comoaxuii [9] aHamizytoTh Macky K KyJbTYpHHE (DEHOMEH y KOHTEKCTI
3aCTOCYBaHHS U(POBUX TEXHOJIOTIH Ta iH. B3aeM03B’30K rpuMy 3 MAacKOK Ha MpHKIagax tpamwuii Cxomy Ta
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3axoj1y, pO3IISIAKYH iX i3 TOYKM 30py 0OpPa3sOTBOPYOro MUCTELTBA, HAMATAIOTHCS AOCTIAUTH M. IlImarano i T'. Csub
[16]. VTim, aBTOpH aHanizyloTh XYIOXKHI OCOOIMBOCTI TEATPAJBHOIO TPUMY Ta MOTO B3a€MO3B’S30K i3 MACKOIO,
OlJIblIIe aKIEHTYIOYH YBary Ha BIUIMBOBI Pi3HHX KYJIBbTYPHHX TpPaJWLiii HA MUCTETBO MAcKH, IPOTE, MackKa sIK
(henomen y Fashion-auzatini 1ociiTHUKaMU HE PO3TIISAAETHCS.

OTxe, B cydacHil icropiorpadii € HayKoBi mparii 3 pi3HHUX acleKTiB MOAW, TPUMY, MacKH, alie e TOCUTh
pO3pi3HEHHI Matepiay, a 0e3rnocepeTHhO MUTAHHSA KOHCTENMii, TOOTO B3aeMOjii TPUMY, MAacKh 1 MOAHM HE
JIOCTIPKEHe, 1110 1 CIIOHYKAJIO 10 OOpaHHs TEMH CTaTTi.

Mema cmammi — 3’siCyBaTH POJb 1 BUSBUTH OCOOJMBOCTI IMOEAHAHHSA TPAMY 1 MAaCKH SIK 00Pa30TBOPUMX
CKJIQZIOBHX TIO1YMHO-XYI0KHBOTO 00pa3y B Cy4acHUX MPE3EHTAITisIX MO/IHL.

Buxnao mamepiany docnioscenns. Ha nymky JI. JIluxHud, «iHAMBiTyadbHa TBOPYICTH 1 SKCIICPUMEHTH 3
MOJHMM O0pa3oM IPYHTYIOTBCS Ha BHUKOPHCTaHHI HE TUIBKM Pi3HUX MaTepialbHO-IITYYHHX OOOJOHOK, aje i
BCUTSIKHMX 30BHIITHIX aTpHOYTiB HOBITHIX MOTHHUX TEHICHITN 1 IX CKIIQIOBUX: OJTY, B3YTTS, aKCeCyapiB, MaKisDKy
(rpuMy), 3a4iCKH 1 CTUITIO TTOBeTiHKW» [2; 7]. B ocTanHi poku mij 4ac mokasiB mox auzaiinepu Haute Couture Bce
OLJIbIIIE BUKOPUCTOBYIOTh 1 MAaCKH, BBAYKAIOUH, 1110 IEMOHCTPYBATH CBOE CIIPABKHE OOINYYS BXKE HE MOJHO. Tomy
Iy’K€ 9acTo y MOIHMX KOJIEKISIX BHKOPHUCTOBYIOTBCA CTHJIBHI MACKH, SIKI Pa3oM i3 TOJIYMHHM MaKisDKEM,
MIPUKpAcaMH, OJITOM, B3YTTSIM 1 akcecyapamul JIOTIOMararoTh TU3aiHepaM CTBOPUTH (eepiro Haipi3sHOMAHITHIIIHX
00pa3iB, TOUMHAIOYH BiJI PUPOAHUX, i 3aKIHUYIOUH €KCTPaBaraHTHAMH, EKCKITFO3UBHUMHU (pHC. 1).

Puc. 1. [Ipukiaayn BUKOPUCTAHHS MacKd Y KOJEKIISIX OT-KYTIOP
(https://www.pinterest.com/pin/masks--10203536648527913/)

Jeski au3aiiHepy BIAIITOBYIOTh HABITh KapHABaIH, 30KpeMa MiTaHCHKWI TWKIEHb MOIU BigkpuBcs 20
nrororo 2019 p. mackapagom Gucci, TiIrOTOBICHAM KpeaTUBHUM JupekTopoM Gucci Aneccannpo Mikerne, sSikuid
NPEJICTAaBUB «eKJIeKTHYHY Kojekiifo Ocinp-3uma 2019-2020, Garaty Ha KOJIBOPOBY TaMmy, JAW3aiiHEPCHKI
pimenns» [14]. 'acnom mporpamu mokaszy crana (paza «The mask as a cut between visible and invisibley
(«Macka — 11e Mexa MK BUIMHUM 1 HEBHIUMUMY»). Tum camum A. Mikese, MOeIHYIOYH MacKy, TPUM, OJIST Ta
aKcecyapH, HamaraBcs MOKa3aTH, SIK 3 IXHbOIO JIOTIOMOTOI0 MOYKHA CTBOPUTH €KCTpaBaraHTHi oOpasu. «B sikocti
JICKOpY JUIS IIMX pedei Tu3aiiHep BUKOPUCTOBYBAB CXOXKI 3 I[BSIXaMH FOCTPI JIOBI' BUCTYIH a00 BEJIUKI HAKJIAIKH
JUTSE BYX, sIKi HaJ[aBaJIi MOJIEISIM eltb(itickoro BUrisiay» [14] (puc. 2).

- 1 r
Puc. 2. Milan Fashion Week, Gucci Masquerade (2019) [15]
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3i cTuiieM Takoi MacKH FapMOHIIOBaB 1 MOAIYMHHI TPUM, POJIb SIKOTO y IbOMY 00pa3i — OyTH HeOMITHUM
Ha OOJIMY4Yi, CTBOPIOIOYM e(eKT «0e3 MaKishKy»: CBITJIa TOHAIbHA OCHOBA TiJ] MaKisDK, TAaCTENbHI BiATIHKH
nomMajau Tomo. OCKUTbKM Macka, B OCHOBHOMY, 3aKpHBalla BEPXHIO YACTHHY OOJMYYS, TO MPAKTUYHO HE
BHUKOPHUCTOBYBaBCSl Makisbk oueil. Ha puc. 3 naBeneHo ¢oro moneneii konekuii A. Mikene y mackax pizHHX
KOJILOPIiB, (popM Ta PO3MIpIB, SAKi 3aKpUBAIM OOJMYYS YACTKOBO a00 TOBHICTIO, BOJHOYAC T'aPMOHIIOBAIU i3
TPUMOM, TU3aHHEPCHKUM OJISITOM Ta aKCecyapaMu, CTBOPIOIOYH HEOPIMHAPHI 00pasy.

. : ' i Y -
Puc. 3. Milan Fashion Week, Gucci Masquerade (2019) (i3 xosexiii) [15]

Amnaii3 MOHHX 00pa3iB i3 3aCTOCYBaHHSIM CTHJIBHHX MACOK CBIIUHUTH IIPO iXHE MOETHAHHS 3 MOAIYMHHM
IpUMOM 1 TpUKpacaMyd — JESAKI NPUKIaAM IMX 00pa3iB HaBeleHO Ha puc. 4. Hampukian, mpo3opa Macka,
MPUKpallleHa MepiamMy, IO€nHaHa 13 OMiZo-pOKEBUMM TIiHAMHM 1 MOMAIOI0 TaKOrO 3K BIATIHKY, SIKi BAAJIO
TapMOHIIOIOTb 13 M SITHUM KOJIBOPOM BOJIOCCS, CTBOPIOIOUH HIXXKHUN EKCKIIFO3UBHUIM 00pa3, JOMIOBHEHUH HAMHUCTOM
13 iept (puc. 4-a). [ammii npukiiaz (puc. 4-0) — HaBMaKH, 1ie 00pa3 y SICKpaBHX TEIUTMX TOHAX: ITPUKPACH 13 30JI0Ta Y
TIOEJTHAHHI 3 MAaCKOI0, TIPHKPAIICHOI TAKUM K€ 30JI0TOM 1 JIOPOTrOLIHHUM KaMiHHSM, TAPMOHIIOIOTh i3 BIATIOBITHUM
TPUMOM 13 BUKOPHCTaHHSM JEKOPATUBHOI KOCMETHKH SICKPABHX KOJIBOPIB Y TOH 30710Ta — OPOH30BUII TOH 00IMYYs,
TEMHO-KOPHYHEBI OpPOBH, KOPUYHEBOTO KOJHOPY INiJBOJIKA OuYeH, OPOH30BO-KOPHYHEBI TiHi, TIOMajia MaTOBOTO
BIJITIHKY YEPBOHOTO KOJIBOPY TOIIO. He3BnuaiiHuii MojiHMiA 00pa3 Mpe/ICTaBICHHUN Ha PUC. 4-B: TPUM BUKOHAHO Y
TEIUIMX PO30BUX TOHAX, OCOOJIMBO I[KAaBHM € IIiIBOAKA OuYel 1 po3oBa MoMaja 3 HaHECEHHSIM KoH(perTi, sk 1 Ha
MaCIli-OKyJIsIpax; akIleHT Ha IO Hajae 3araJJKOBOCTi CTBOPEHOMY 00pasy.

r
2
‘.t“

Puc. 4-a. Puc. 4-B.
https://www.pinterest.com/pin/m  https://www.pinterest.com/pin/2865415950143  https://www:.pinterest.com/b_s_hines/
asks--10203536648527913/ 25239/ mask-for-fashion-show/

Puc. 4. Ilpuknany KOHCTENAL{T MacKH, IPUMY 1 IPUKPAC Y MOJII.

3nauni 3minm y Fashion-iHgycrpii BimOyamcs mig vac madzgemii COVID-19: 3akpumucs OyTHKH,
BigMiHsucss TiKHI Momy, TU3aliHEpW 1 HaBITH MOJIENI 3MYILIEHI OynW MpalroBaTH BiqianeHo. Jlumie uepes
MIBPOKY MIC/IA TOYATKy MaHAeMii Au3aiiHepy 1 KyTIOp'€ 3BOKWIMCSA Ha MPOBEICHHS 3aXO[IB 13 MOICIAMU I
TOCTsIMH, ajie 3 NeBHUMM oOMexeHHsMH. Hanpukian, y BepecHi 2020 p. BimOyswcs TwkHI Mo y JIoHoHI,
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Minasi Ta [aproki 3 HamiBIOPOYKHIME 3aj1aMH. 3 I[OTO Yacy MOIHHMM CTaB TPEH]I Ha MaCKH: «OIHHMM i3 TOJIOBHUX
aTprOyTIB HOBUX MOJHHX KOJIEKIIH cTajga Macka. [lu3aiiHepu NpeACTaBWIIM CBOI TPEHIOBI akcecyap Uit
00MY4s 31 cTpa3amu, JOPOrOLIHHUM KaMiHHSM i 0axpoMOr0, il KOJIip OIry 1 3 He3BMYaiiHUMU npuHTamu [8].
Tak, ¢paniy3ska mu3aiHepka Mapin Ceppe [3] omHa i3 nepummx y moromy 2020 p. mpeacraBuia KOJCKIIO, B
SKif MOZIeNi BHUUMIIUTM Ha TIOZiyM Y JEKOPATUBHMX Mackax y TOH omsry. LlikaBuM i He3Bu4aitHum OyB oOpas 3
BUKOPHCTAHHSAM TPO30POi MAacKW, IO 3aKpuBala BCe OONMYYs, 3 MPOMOBHCTOIO HA3BOIO «3aXUCT TIPOTH
3a0pyAHEeHHs TOBITPs (pHC. 5).

[ GETTY IMAGES s . ¢
Puc. 5. Macku «3axucT npoTu 3a0pyaHeHHs noBiTps» (i3 konekiii M. Ceppe, 2020) [3]

IManmemist KOPOHAPIBYCY CIPOBOKYBAJIA MOSBY TAK 3BAHOI «BIPYCHOI MO [1] — TOJIOBHHM akcecyapoM Ha
MO/liyMax CTAJTU CTUJIbHI U3aiiHEPChKI MacKu Jy1s 00y yst (MIPUKIIa]] AU3aiHEPChKOI MACKU HABEACHO Ha PHC. 6).

Puc. 6. JluzaiinepchbKe pillieHHsI CTUIIBHOT Macku Jutst oomyust, Yexist, [Ipara, Harionansauit my3eit, 2020
(https://www.csmonitor.com/USA/Society/2020/0603/Face-masks-unleash-creativity- Y ou-can-be-part-of-the-bigger-story)

Hamnpuknan, ®inin 1 [esin bnonn y cBoemy moy mns Blonds BUKOpHCTOBYBaiM MacKkH, NPHUKpAILEHi
JIOPOTOLIIHHKAM KaMiHHAM Ta mmip’sM [1] (puc. 7).
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Puc. 7. Mozeni y Mackax Ha Iokasi Blonds (HBIO I/IopK Twxnens moan—2020) [1]

barato mu3aifHepiB HacmimyBanmy IXHIM TPUKIIAA, HA TOKa3aX SKAX HA MOJIyM BHUXOTWIM MOJENi i3
3aKpUTUMH 200 HamiB3aKpUTUMU OOIMU4siMU. Sk cBigumth JI. JIMXHWY, «OCTaHHI KilbKa POKIB Ha MOKa3i
Givenchy neMOHCTPYIOTh MacKu 3 MEpPEKUBA 3 KAMIHHSM 1 ITEpIIaMH, SIKi BI3aKUCTH CIOPYDKYIOTh Ha OOMATUsIX
Mojienield He ofmHy ToauHy» [2]. [ledki Mackd y TIOEMHAHHI 3 TPUMOM, OJSITOM 1 aKcecyapaMu € CHpaBKHIM
BUTBOPOM MUCTEITBA (pHC. 8).

Puc. 8. Macm Jurst MoaHuX rokasis (https: //www plnterest com/b s hmes/mask for fashion- show/)

Bapro 3a3HaumnTH, 1110 i3 32CTOCYBAHHSM CTHIIEHHX MacoK Jyist o0madst i yac maHaemii COVID-19 sminmmics i
TIIXO/IM JI0 TEXHIKK HAHECSHHS MOIlyMHOr0 rpuMy. OCKUTBKY HIDKHS YaCTHHA 00JMyuUst OyJia 3aKpyTa MAacKOR0, aKIIeHT
TIpY TPHMYBaHHI Mojienield poOHBCsI Ha BEPXHil YacTHHI 004U, HacamIiepes1 OUTBIIT PI3HOMAaHITHUM CTaB MaKisDK OUei:
rpadivHi CTPUTKY, BEJIMKA PI3HOMAHITHICTB ITiIBOJIOK, SICKPaBi BIATIHKY TiHEH — KOJIpHA rama i/t KOJip 1 popMy MackH i
HasIBHICTb TPUKpAC, akKIeHT Ha Bil 1 OpoBW, iXHIO (opMy 1 KOMip TOIIO. 3aCTOCYBaHHS MOIHHX MAacOK HaJasio
MOXJIUBICTB JIU3aiiHepaM OLTbIIIE €KCTICPUMEHTYBATH 3 a0COJIFOTHO HOBHMHU 00pa3aMu.

Bucnoexu ma nepcnexmugu nodanvuuux 0octiodcenv. OTxe, TOJIyMHHIN TPUM 1 Macka y TIOETHaHHI OJIMH 3
OJTHUM € CKJIQJHMKAMH CIEHIYHOI OOpa3HOCTI y CyYacCHMX MOJHHX IIPE3CHTAIlsAX, IIe HEeBiUIUTbHA CKIIAI0Ba
Fashion-ivaycTpii, BTUICHHS HAWHECTIOIBAHINIMX | HAWPI3HOMAHITHIIIMX JU3AHEPCHKHUX PIllleHb 1 BOJHOYAC
camoJiocTartHiii BU MuctelTsa. ['pumepH (i Bi3aXKUCTH), BTUTIOIOYM IHHOBAIIIHHI KOHIIETIIIT Ha OOJHYISIX MOJIETIEH,
JEMOHCTPYIOUM IIMPOKHI Mdiarna3oH CTWIIB: Bii CMUIMBHX aBaHTapIHMUX TBOPIHb A0 BHTOHYEHMX NPHPOJHUX
00pa3iB, cami 1o co0i € 3aKOHOMIABIIIMUA MO/, TIPUKJIAIOM JIJTsl HACTITyBaHHS IHITUMH MUTIISIMH Ta €HTYy3iacTamMu
THIyCTpii KpacH Ta 1i criokuBadaMu. [ pruMepH BiIrparoTh KIIIOYOBY PO Y TIOKPAICHHI BPKEHHSI BiJ] MOTHOTO
MOKa3y, a IXHI «TBOPM» HE TUIbKH PO3LIMPIOIOTH OadeHHs Au3aiHepa, aje W MpeCTaBIsIOTh HOBI KOHLEMLII 1
TEXHIKH, CTalO4M Bi3yaJbHUM MaHiecToM MaiOyTHIX TeHAEHIIH B iHAycTpil kpacu. CMUIMBHIA 1 HETpaaULiHHIH
BHOIp rPUMY YacTO MPUBEPTAE YBATy 1 3aKJIaJIa€ OCHOBY JUISl MAHOYTHIX TPEH/IIB.

[Nogankimoro qoCIiHKEHHS MOTPEOYIOTh MIUTAHHS POJTi COIIABHUX MEPEX Y TIOCUIICHH] BIUTUBY IPUMEPIB
B IHIIyCTpil MOJIH, a TAKOXK TpaHchopmallis Oe3rnocepeIHbO POOOTH TPHMEpA Yepe3 TOSBY BipTyaAILHHUX IPOrpaM
JUTs IpUMIpKH Ta GuTbTpr AR, 3aB/ISIKU SIKUM TPUMEPH 03HAHOMITIOIOTH KOPUCTYBAYiB 13 HOBHUMH MPOJYKTAMHU Ta
CTUIISIMH, (POPMYIOUH TXHE YSBICHHS PO KPacy Ta MOJY.
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MAKE-UP AND MASK AS FIGURATIVE CONSTELLATIONS OF MODERN FASHION PRESENTATIONS
Maliarchuk Kateryna — PhD student specialty 022 Design Kyiv National University of Culture and Arts, Kyiv

The article is devoted to make-up and masks as figurative constellations of modern fashion presentations, one of
the important components of a fashionable image. It is emphasized that in modern fashion, the mask has become not
just popular, but an irreplaceable touch, a sign of a fashionable image. It was noted that make-up and mask play an
important role in the fashion industry, helping to improve and transform the appearance of models and bring the
designer's vision to life on the catwalk. Concrete examples prove that a successful fashion ensemble is a harmonious
combination of clothes, accessories and make-up, which is a criterion for the success of the designer's idea and
corresponds to the theme of the collection in general. It is concluded that makeup artists play a key role in improving
the impression of a fashion show, and their «works» not only expand the designer's vision, but also present new
concepts and techniques, becoming a visual manifesto of future trends in the beauty industry.

Key words: make-up, mask, fashion, fashion shows, fashionable image, constellation.
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MAKE-UP AND MASK AS FIGURATIVE CONSTELLATIONS OF MODERN FASHION PRESENTATIONS
Maliarchuk Kateryna — PhD student specialty 022 Design Kyiv National University of Culture and Arts, Kyiv

The purpose of the article is to clarify the role and reveal the features of the combination of make-up and mask
as visual components of the catwalk-art image in modern fashion presentations.

The methodology is based on the application of methods of analysis and synthesis, as well as abstraction and
generalization.

Research results. The article emphasizes that in modern fashion, the mask has become not just popular, but an
irreplaceable touch, a sign of a fashionable image. It was noted that make-up and mask play an important role in the fashion
industry, helping to improve and transform the appearance of models and bring the designer's vision to life on the catwalk.
Concrete examples prove that a successful fashion ensemble is a harmonious combination of clothes, accessories and make-up,
which is a criterion for the success of the designer's idea and corresponds to the theme of the collection in general.

Scientific novelty. In the article, for the first time, make-up and mask are considered as inseparable visual
components of the catwalk-artistic image in modern fashion presentations, in particular, it is pointed out the appeal of
the mask to a certain identity, which enabled modern fashion to make it an irreplaceable accessory, which, depending
on the context, both hides something and communicates . New data on the use of masks and make-up in various
collections of global clothing brands have also been introduced into scientific circulation, emphasizing their importance
as a tool for realizing the designer's idea on the catwalk and a criterion for the collection's success.

Key words: make-up, mask, fashion, fashion shows, fashionable image, constellation.
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