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THE INTERPRETATION OF THE HERITAGE OF KRASNODVIR CASTLE - FROM THE RUINS
TO THE FOOD THEATRE
Plytus Oleksandra — DC of HS, teacher SSU «Nadvirna Professional College
of National Transport University», Nadvirna city
Hrynishak Volodymyr — CEO NGO «Nadvirna tourist information centrey», Nadvirna city

The purpose of the article is the research of the possibilities of cooperation of the public organisation and the local
authorities of the town of Nadvirna (Ivano-Frankivsk region) and the volunteers for revitalization of the heritage of Krasnodvir
Castle and sharing the experience of implementation of the new forms of cultural practice at the national and international levels.

Research methodology. The state of the scientific historical research of Krasnodvir Castle in Nadvirna has been
considered. The legislative basis for preserving the cultural heritage within the administrative- territorial reform in Ukraine
has been analysed. The steps have been characterized due to which the ruins of the earlier unknown medieval castle are
gradually becoming a tourist attraction and they are creating the real prospects for economical and social development of
the region. The examples of cooperation of the public organization and the local authorities on participation in grant
programs and attraction of European funds for preserving the cultural heritage are shown.

The results. After a year of hard work and due to the cooperation of the public organisation «Nadvirna Tourist
Information Centre» and the participants of Krasnodvir Castle Club and the local authorities as well as the not
indifferent residents of Nadvirna Territorial Community the unknown neglected and abandoned ruins of the castle in the
centre of Nadvirna have become a kind of a town brand. The food theatre of Krasnodvir Castle will become a unique
cultural product which will generate the income that will be used for the further historical and archaeological research.

Novelty. The possibilities of cooperation of all the stakeholders in preserving and popularization of the degraded
cultural heritage which has become a business card of a small town are presented for the fist time Prykarpattia.

The practical meaning. The experience that is shown in the article may be useful for public organisations, local
authorities and for not indifferent residents of small towns and countryside in Ukraine.

Key words: cultural heritage, Nadvirna, Nadvirna Castle, Krasnodvir, Food theatre.
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Po3risigaeTbest pO3BUTOK 1 MO3MIIIOHYBAHHS MOTEHLIHHUX TYPUCTUYHHUX PEriOHIB 3a NPHHIMIIOM JECTHHAIIH,
SKi CHPUSIIOTh 3IIMCHEHHIO CErMeHTallii Ta YNpaBIiHHIO TYPUCTHYHOIO cdeporo. BcTaHOBIEHO, MO KITIOYOBUM
SJIEMEHTOM PO3BUTKY TYPUCTHUYHOI MPUBAOIMBOCTI € JECTHHALIS — TEpUTOPis, IO NPHBAOIIOE TYpUCTA, KyIH BiH
pPOOHUTH CBOIO TOI3AKY 1 1€ MPOBOTUTH SKUICH Yac. BimNOBITHO TYpUCTHYHY NECTHHAINIO IOIIEHO PO3YMITH SK
CYKYIHICTh TYPUCTHYHHX PECYPCiB, TYPUCTUYHOI IHPPACTPYKTYPH, TYPUCTHIHHX aTpPaKIil, MimiOpaHUX i yB’s3aHUX
TaKAM YHHOM, 1100 BiIIIOBIAaTH MOTPeOaM i OUiKyBaHHSAM TYPHCTIB. PO3TIISIHYTO poJIb CETMEHTYBaHHS JCCTHHALIN, 110
JO3BOJIMTH 3PO3YMITH 1 3aJOBUIBHUTH PI3HOMAHITHI MOTPEOM TYPHCTIB, MiIBUIIUTH KOHKYPEHTOCIIPOMOXHICTE 1
(yHKIIOHYBaHHS JecTUHAMIi, (OpMyBaTH 1 pO3BUBATH INO3WTHBHHU IMIIK KpaiHm abo wmicta. JloBemeHo, Mo
TYPUCTChKA JCCTUHALIIS € OJHUM 13 HaIBaXKJIUBUX KOMIIOHECHTIB y TYPUCTHYHINA CHCTeMi. A 3aJis I[bOr0 TYPUCTHYHA
cdepa NOBUHHA 3HAXOANTH HOBI BapiaHTH /sl yCHIIIHOTO (YHKIIIOHYBaHHS JECTHHALIM.

Kniouosi crosa: Typusm, KyJIbTypHUH IIPOCTIp, NECTUHALIT, MPOCTIP, TYPUCTHYHI JAECTHHALI].

Ilocmanosxa npodaemu. Y XXI cT. Typr3M cTaB OJHUM i3 IPIOPUTETHUX HAIIPSAMIB PO3BUTKY KYJIBTYpPHOT
Ta eKOHOMIYHOI cepu OUIBIIOCTI KpaiH cBiTy. YKpaiHa He € BHKMo4YeHHsAM. OCTaHHIMH pOKaMH B YKpaiHu
3pocTae pojib PEriOHATbHUX TYPUCTUYHUX IIEHTPIB 32 TPUHIIUIIOM JIeCTUHAIIN. 311 ICHIOETECSI PO3BUTOK HOBOTO
COLIIOKYJIBTYPHOTO CEPEIOBHUINA, Y SIKOMY BiIOYBa€eTbcsl TpaHC(OpPMALlS COLIaTbHUX 1HCTUTYTIB TYpH3MY, IO
3MIHIOE XapaKTep TYPUCTCHKOI MisUTBHOCT. Y CBITOBI TPAKTHI OpraHizaiii MEHEHKMEHTY JIeCTHHAIIH
(Destination Management Organisations) pi3HMX PIBHIB BiJBOAUTLCS 3HAa4YHA pPoOJib. JlOCATHEHHS
MO3UTUBHOT'O PE3YIILTATY MOXKIIMBE 38 YMOBH aKyMYJIALIT 3yCHIIb B YCiX HampsiMax TYPUCTUYHOI AISTBHOCTI.
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Ha panuwit mepiog pO3BUTOK 1 TO3WITIOHYBAaHHS TOTCHIIHHUX TYPUCTHYHHX PETiOHIB 3a MPHHIIATIOM
JIECTUHAIIN € OHIEI0 3 HAWOUTBII IEPCIIEKTUBHUX CTPATETii B OCBOECHHI TYPHCTHYHO-PEKPEAIITHOTO MTOTEHITIaTY
Teputopiil. JlecTwHamii CcOpHUAIOTH 3AIACHEHHIO CETMEHTalii Ta YNPaBIiHHIO TYPUCTHYHHUM PUHKOM,
(OpMYBaHHIO KOMITIEKCHOT'O TYPUCTHYHOTO MIPOIYKTY.

Memoto cmammi € TeOpeTHYHE y3arajJbHEHHS Ta aHalli3 MPUKIATHUX ACIEKTIB CTAHOBICHHS M
PO3BUTKY TYPHCTHYHHMX [ECTHHAINIA 3a PI3HUMH O3HAKaMH, OCIIKEHHS TYPUCTHYHOI NECTHHAIli SK
KOHKYPEHTHO1 OZJMHUIII Ha OCHOBI BUBUEHHS «IIPOCTOPY» 1 «4acy».

Memooonozcia nposedenus O0oCniOxcenHs CUUAPAETbCA HAa MUKIUCIUIUIIHApHMHA Mmiaxig. Y poOorti
BHUKOPHCTaHO METOJ TOPIBHIHHS Ta y3araIbHEHHS TPU BUCBITIIEHHI CYTHOCTI Ta CHEIU(IKH XapaKTePUCTUKU
JleCTUHALIT.

Ananiz ocmannix 0ocaiodcens i nyoaikayii. 3aKOHOMIPHICTh PO3BUTKY TYPUCTUYHUX JECTUHALIN Ta iX
POIB Y CBITOBIH CHCTEMI TYpHU3My BHCBITIIEHO B POOOTaX BITYM3HIHHX 1 3apyODKHUX AOCIHITHUKIB.

B. AnbTx0() BH3HaYae JECTHHAILIO, SK IIEBHE MiClle MpU3HAYCHHS ab0 MiIhOBUH perioH. B skocti
JEeCTHHAIl MOXYTh OyTH, HaNpUKIAA, Micus Uil 3aMIiCBKHUX TMOIOPOXKEH, CHOPYHKEHHS Ui MPOBEICHHS
BIJIBHOTO 4acy, KOMyHH, perionw, ¢enepanpHi 3emimi, Himewuunna, €Bpomneiicekmii coro3...» [8]. K. Kacmap
XapakTepu3ye NECTHAIll0, SK IyHKT «KpucTaiizamii TypuctuaHoro momuty» [11]. H. Jlefinep posrisimae
JICCTUHAIIIIO SIK «TreorpadiuHy TEPUTOPItO, 0 Ma€ MPUBAOIHUBICTH JUI TYPUCTiBY» [12].

Y BuznauenHi UNWTO BUKOPHUCTOBYETBCSA DPSIIT TBEPDKEHB, SIKI HOTJIMOMIOIOTH NMEPBUHHE MOHATTS
TepMiHa: QI3UYHAN MPOCTIp, BiJBiMyBad, HOUIBIS, TYPUCTHUYHUN TPOAYKT, TYPHCTChKA TOCITYTa, aTPaKIIis,
TYPHUCTCBKI PECypcH, TOCTYITHICTh, 00pa3, CIPUHHATTS, PUHOK, KOHKYPEHTOCITPOMOXKHICTS [7].

A. Tomoruan [2], FO. MupoHoB [3] BBaKaroTh, 10 TYPUCTHYHA JIECTHHAIS — BKJIMBHUI €ICMEHT
peTioHaNbHOI TYPUCTHYHOI CHCTEMH 1 Cy0’€KT YIPAaBIiHHS PETIOHATHHOTO PO3BUTKY, KU € TEPUTOPIEIO 3
MIEBHUM TIEpeIlikoM 3ac00iB 00CTYroByBaHHS Ta MOCIYT I 3a0e3MeUYeHHs Oy Ib-IKUX MOTPeO TYPHUCTIB.

JI. FOpummmHa po3riisigae AeCTHHAMI] «B KOHTEKCTI PO3BUTKY PETIOHABHUX TYPUCTUYHUX JECTHHAINNA —
TepUTOpid, 1€ (PyHKUIOHYe BilbHA CYKYIHICTh MIATIPHEMCTB 1 TPYII, SIKi peali3yloTh CIHLUIBHI iHTEpECH yepe3
YaCTKOBY B3a€EMOJIiI0 MK COOOIO, CBOEPIAHMX ONMHHUIL Oi3HECY, SKi, 3aB[SKA TEBHUM YHMHHHUKAM 1 HasBHOCTI
CIIeIiaNTi30BaHOI iHPPACTPYKTYPH, CTAIOTh 200 MOXKYTh CTAaTH LIEHTPaMH KOHIIEHTPAIlii TyPHCTUYHHX TIOTOKIBY [6)].

3HaYHU{ BHECOK y BHBUCHHS MOHSTTS «ICCTHHALS» Ta BIPOBAKEHHS HOro B HAYKOBY MPAKTUKY
3pobuna T. Tkauenko [5].

Awmepukanceki mocrmigauku Y. Tommgaep 1 b. Pirdi [9] HamonsraroTh Ha TOMY, IO JOCTIKEHHS
(eHOMeHy Typu3My Mae€ 3AiHCHIOBATHUCS 3 ypaxyBaHHIM ICTOPUYHOTO, reorpadivyHoro, iHCTUTYIIHHOTO,
COIIOJIOTIYHOT0, YIIPABIIHCHKOTO, EKOHOMIYHOTO, CUCTEMHOTO TTiIXO/IiB.

VY HayKOBHX HpalsixX BHIIEBKAa3aHUX YYEHHX PO3IIIAAIOTHCS TEOPETHYHI ACTIEKTH, OJHAK 3 TUTHHOM
yacy BifIOyBalOThCS TEBHI 3MiHH, IO MOTPEOYIOTh YTOYHEHHS. AJDKE 3 HAayKOBOI TOYKM 30py Tak i
MPaKTUYHOI MPUHIMIIOBO BRKJIMBUM € aHaJI3 PUPOJIH, CTPYKTYPH 1 3MICTY TOHSTTS «IECTHHALIID.

Buxnao ocrosrozo mamepiany. Ilpobnemarnka rmodati3oBaHOTO CBITY HAOyBa€e 0COOINBOI aKTyabHOCTI B
Hai yac. B octanHi poku niposiBu rito0altizaiiii 3aiiMaroTh BCE OLIBIIE MICIIs, K y TTOBCSKJICHHOMY JKUTTI, TaK i B
JICKYCIisIX ()axiBIIiB.

I'moGanizariiiiHi MpoIecH PO3MIUPIOIOTH COIIOKYIBTYPHUHN MPOCTIp JIFOJUHH, MEXi BIACHOI KYJIbTYPH
BUSIBIISIIOTHCSL HEOCTATHIMU, 1M CTalOTh HEOOXiMHWUMH 3HAHHS TMPO IHII KyJIbTYPH, IO T'PaloTh MOMITHY
pOJb y cydacHOMY cBiTi. Po3aMaiTTs KynmbTyp, iX akTyamizallisi MOBCSKAEHHOI MPaKTUKH € IMepeyMOBOO
PO3BHTKY TypH3My. 3 MpoIlecoM Tiobarizalii moB’s3aHa HEOOXiHICTh 1HTErpaii YKpaiHChKOTO TYpH3MY B
CTPYKTYpYy MD>KHAPOJHUX TYPUCTCHKUX OpraHi3alliii i 00’ €THaHb.

TypuCTHYHI KOHTAKTH OB’ I3YIOTh KOHTHHEHTH, JISPYKaBH, PETiOHH, CIIPHSFOYN (POPMYBAHHIO ITI00aTEHOTO
CBITY. Y Cyd4aCHOMY CBITI TypH3M IO3UIIIOHYEThCS K TIOOAIBHUHN comiaibHui 1HCTUTYT. CydacHi TEHICHINT
rIo0ai3arii po3IIMPIOI0Th MOMKIIMBOCTI BUTKHOTO TTEPEMIIIIEHHSI JIFO/ICH, B TOMY YHCII 1 3 TYPUCTHYHUMU IUISIMH.

TypucTHYHA JIeCTUHALLA — BATOMMI €JeMEHT TYPUCTHYHOI CUCTeMH. i MOXHA OXapaKTepu3yBaTH sK
HeHTp (TEpUTOpil0) 3 PI3HOMAHITHUMHU 3pPyYHOCTSIMH, 3aco0aMu OOCIYroBYBaHHS 1 MOCIyraMu JUis
3a0e3MeUYeHHs PI3HUX TOTpPed TypucTiB. Perion TypucTuuyHOl AecTHHAIl € OJHMM 13 HaWBaXKJIMBILIIUX Y
TYPUCTUYHIN CHCTEMI TOMY, IO TYPUCTUYHI AECTUHALI] Ta iX IMi/PK IPUBaOIIOI0Th TYPUCTIB, MOTUBYIOTH Ha
BI3HT, TAKUM YHHOM aKTUBI3yIOUH TYPUCTHYHY CUCTEMY.

Crogro «iectuHarisy (aurt. Destination) y nepekiiaji 03Ha4ae «MiCIIe3HAXOPKSHHS; MICIIE TPU3HAUCHHS.
B «OxcdopacekoMy CIOBHUKY MOHSTH 1 TepMiHIB», 3a pea. C. Memika, AeCTHHALS TPAKTYEThCS K «MicLe,
KyJH B LIeil 4ac MpsSIMYIOTb JIIOAU a0 pedi», TOOTO 1€ MOHSTTS, K KpaiHu, PErioHH, MiCTa Ta 1HII TepUTOpii, 110
NPUBAOIIOIOTh TYPUCTIB, € TOJOBHUMH MICISIMHU JIOKaJTi3allil TypUCTUYHOI JISUTBHOCTI, TIOTOKIB TYPHCTIB Ta iX
BUTPAaT; MiCLsl MAaKCHMAJIbHOI KOHLIEHTpalii BH3HAYHMX TYPUCTHYHMX @AM SITOK, 3aco0iB PpO3MIILEHHS,
Xap4yBaHHS, PO3Bar, iHIIMX NOCIYT Ta EKOHOMIYHOT'O, COLIaJIbHOTO 1 (hi3MYHOIrO BIUTUBY Typu3Mmy [13].
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bazoro gyt epeKTUBHOT CHCTEMH YIIPABIIIHHS JICCTHHAITISIMY € THITI3aITisl IeCTHHAITHN. ICHye YnMato miaxomis
JI0 BU3HAYCHHS TUIIB JCCTHHALIM 3a pisHMMH o3Hakamu. Tak, T. TkaueHko kimacudikye mectuHamii [5]: 3a
MacITaboM: TYpPHCTCBKMH PETIOH, KpaiHa, aJMiHICTpaTHBHO-TEpPUTOpialibHa OIWHMIA KpaiHH, TYpPUCTHYHHIA
00’€KT; 32 BUAOM TYpH3MY: €KOJIOTI4Ha, CLIChKA, 3€JIeHA, Mi3HABANIbHA, OCBITHS, KYJIbTYpOJIOTiUHA, BOEHHA TOLIO;
3a METOIO TIOIOPO’Ki: KOMIUTEKCHA, JO3BUThHA, CIIOPTUBHO-03/I0POBYA, JIKYBaIbHA, PEKPEaIliifHO-03/10pOBYa, JITOBA
(cmyxOoBa, OizHec, HaBYaHHS), CHeIlianizoBaHa (peNiriifHa, M3HABAJIBHO-TIPOCBITHUIIFKA Ta iH.); 3a CTYyINEHEM
HABaHTAKEHHS: CITA0KO HaBaHTayKeHa, ONTUMAJIbHO HABAHTAKEHA, MAKCHMAIbHO HAaBaHTaKEeHA, TIepeHAaBaHTaKEHa.

A. T'onoBuan knacuikye aecTWHAI] BiAMOBITHO IO BUIIB PECypCiB Ha HACTYIHI THIH: MPUPOTHO-
reorpadigHi, MPUPOTHO-aHTPONOTeHHI, KyJIbTYpHO-ICTOPUYHI, COLliaThbHO-eKOHOMIYHI [2].

B3aeMomoB’s3aHi KOHIENTH «IIPOCTIp» 1 «4ac» 3aliMaloTh KIIOUOBE Micleé B KYyJBTYPOJOTIYHOMY
ocMHUCIieHHI (eHOMeHa Typu3Mmy. BOHHM BHCTYNaroTh HAWB&KIMBILIMMHU KaTETOPiSIMH KyJIbTYpPH, IO
BM3HAYAIOTh HETIOBTOPHHMA 00pa3, popMyIoTs ciennivyHy KyIbTypHY KapTHHY CBITY.

Crenudika COPUHHATTS TPOCTOPY 1 Yacy MOdsArae B TOMY, IO Ha BiAMIHY Bif MarepialbHHX
NpeaMETiB, BOHM HE MOXYTb OyTH CHpPUIHATI 3a OMOMOTOI0 OpraHiB 4yTTs. HamdyTTeBe 3aMiHIOETBHCS
YUMOCh HAOYHHM, IO JO3BOJSE 3poOuTH MeTadopa. Tomy oOpasu mpoctopy 1 dacy mo3Ha4deHI MEeBHUMU
MeTadopamu i 00yMOBJICHI HUMHU.

VY TYpUCTUYHIN MPAKTHUIl TEHEPYEThCS OE3714 CYy9aCHUX 1 iCTOPUYHO 3a(hiKCOBaHUX 00pa3iB MPOCTOPY
1 9acy, BIIaCTUBUX PI3HUM KynbTypaMm. KoxkeH TypwucCT, BigBigyBad KyIbTYpHOTO 00’€KTa Mae cy0’ €KTHBHE
COPUIHATTS, OOHAK HA HBOIO BIUIMBAIOTH 3HAYYII JUIS KyJbTYPHU NPOCTOPOBO-YACOBl YSBICHHS, IO
npuiMarTh Gopmy MetapopudHUX 00pasiB, 3HAKIB, CHMBOJIIB.

VY pi3HUX KyJbTypaX ICTOPHYHO CKJIQJIMCS CBOEPIIHI 3HAKOBO-CJIIOBECHI, CHMBOJIIYHI YSBJICHHS IIPO
npoctip. Ha crnpuifHATTS mpocTopy HAKIAAaloTh BIIOWTOK €THIYHI, HaIllOHaibHI ocobmuBocti. IlpocTtip
OJTHOYACHO HEe3MIHHUI 1 MIHJIMBHUH, BIIPODKYETHCA 1 30epirae B coli CIliIi MUHYJIOTO — B OYIIiBISIX caguo,
IIEPKOB, Y MPOBIHIIAHIN PUBITHOCTI 1 TOCTUHHOCTI.

3HayHa YacTHHA Yacy Cy4yacHOI JIIOJMHHM NPOXOAWTH IIEepel EKpaHOM KoMIl'torepa, B IHTepHeri —
BipTyaibHOMY TmpocTopi. [IpocTip sk rpomajickke Miclie, MPUMILIEHHS, /€ JIOJM KOHTaKTYIOTh peajbHO,
BTpAyarOTh COMialbHEe 3Ha4YeHHS. Pa3oM i3 THM, mU(POBI TEXHOJOTII BiKPUBAIOTH U TYPH3MY MOMKITUBOCTI
BUKOPUCTAHHS TPUHIMIIOBO HOBHX TBOPYMX IPAKTUK KOHCTPYIOBaHHS PEATBHOCTI. 3a IOMOMOrOI0 HOBITHIX
TEXHOJIOTiH B cpepi maHOpaMHOT 3HOMKH POOIISTECS BipTyallbHI TypH, SIKi CTBOPIOIOTH «€(EKT MPUCYTHOCTI» 1
JIO3BOJISIFOTH TTO0AYUTH BCE «CBOIMH OumMay. ChOTOMHI AEsKi KOMITaHil MPOIOHYIOTh MOMIIMBOCTI 3MiHCHUTH
BipryansHuid Typ 1o Ilapmxky, Can-®panmucko, borcBani Ta iHIIMM MicTaM CBiTy. ['OTeNbHI IMiATIPUEMCTBA
TaKoXX 3HaHILM 3acTocyBaHHs VR-texHomoriii. TectoBa mporpama VRoomServic BUKOPHCTOBYETBCSI B TaKHX
rotensx, sk Marriott Marquis (Heto-Mopk, CIIIA) i Marriott ParkLane (Jomnon, BemuxoGpuranis). octi
OTPUMYIOTh Halip BIPTYalIbHOI pEabHOCTI B SIKOCTI TOCIYTH 3 OOCITYrOBYBaHHS HOMEpIB, B SKWUH BXOIHUTH
KOMIUIEKT Bijl KOMITaHii Samsung 3 rapHityporo Gear VR.

CaiToBa TEH/ICHIIiSI BUKOPUCTAHHS iHHOBAIIHHNX TEXHOJIOTIH He 00ifIILIa CTOPOHOIO 1 YKpaiHy. Y pisHUX
perioHax YkpaiHu CTBOpeHi cBoi BipTyassHi Typu (Oneca, KuiB, Mukosais, 3anopixoks, JIbBIiB Ta iH.).

Hamnpuknan, y pamkax kammanii «ABTEHTHYHA YKpaiHa» CTBOPEHO JEKUIbKa MPOEKTIB, 10 MPE3eHTYIOTh
BIpTyaJbHI eKcKypcii My3esiMu Kpainu. 3D — Typ ykpaiHChbKHX My3eiB mpocto Heba crBopeHmid y 2017 p. 3a
iHiniatuBy MiHicTepcTBa KyabTypu YKpainu pazom B3 Google [4]. ¥V pamkax npoekTy orupoBaHo CiM My3eiB i3
pi3HUX perioHiB Ykpainu. Ilopranom HamaHO TeKCTOBY iH(OpMALi0 NPO HAPOOHY APXITEKTYpy i MOOYTOBY
KyJbTYpy HaceJeHHs. 30KpeMma, JIEMOHCTPYIOThCS YHIKaIbHI KOJIEKIIl eTHOrpadiuHuX Ta apXiTeKTYPHHX
00’€ekTiB, JaroBanux XV-XX CT.

Hagiramist BeO-nopranom jgocuth 3py4Ha. s mporo moTpiOHO oOpaTh MOBY i OJIWH i3 My3eiB Ha
KapTi. 3aBJKM CYYaCHUM TEXHOJIOTISIM MOYHA «IIPOTYJISATUCS» TEPUTOPI€I0 My3eiB, MOOAYUTH OKOJIHII,
OTJIIHYTH OyJTUHKH 1 03HAHOMUTHCS 3 My3€HHHUMU €KCIIO3UIIISIMU 3CEPEINHH.

«BipryamsHa TIOMOpPOX» BiIKpWIIA HOBI CTaHHapTH B TypUCTWYHIM ramy3i. KiHleBa wmeta
«BIPTYQJILHOT'O TYPHU3MY» — HaJaTH MOXJIMBICTH KOPHCTYBady IOJOPOKYBaTH 1 BHBYaTHU OO’ €KT, SIKMH €
HIYMM 1HIITNM, K JOCKOHAJIOO IMITaIIi€lo.

Ha cydacHomy erami 3pocTae i akTHBI3y€TbCA MOMYJSPHICTH TYpUCTHUHOTO Openay JIbBiBCbKOi 0011,
sIKa TIOBHICTIO 33J0BOJIbHSIE OTpeOu chepu Typusmy. Lle o1H 3 po3BUHEHNX TYPUCTUYHHX PETiOHIB YKpaiHH,
SKAU BOJIOJIE YHIKAIbBHUMH 1CTOPUKO-KYJIBTYPHUMH IIaM ‘sTKamMd. B o0nacti 30cepemKkeHo 4YBepTh Yciel
ICTOPUKO-KYJIbTYPHOI criaamuHu Ykpainu. Ha nepikaBHOMy 00Ky mepeOyBae 3.659 mam‘ATok apXiTeKTypH
Ta MicTOOYAyBaHHs, 3 skux 2500 3HaX0MAThCS Oe3mocepenHbo y JIbBOBI.

OTxe, JIeCTHHAIIIT — 11 HE JIMIIIE MiCIle TYPUCTCHKOTO 1HTEepecy, e TEPUTOPIs, Je TPAIOIOTh 1 KUBYTh
nronu. Le komIieke coliaibHUX, eKOHOMIYHHX, KyJIbTYPHUX B3a€MHUH 1 MPAKTHUK, SIKUH CKIIABCS 11032 MEXaMHU
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PO3BUTKY Typu3My. JlecTuHalii — 1e MIOACHHA B3aEMOZIS IHTEPECy MICIICBHX JKUTEINIB, MICIIEBOI KYIbTYPH,
MIPUPOJIN Ta IHTEPECY TYPHUCTIB. ICHYE psifl KpUTEPiiB, SKMM Ma€ BiITOBIAATH ISl TEPUTOPIS:

® TEpUTOpiS MOBHHHA BOJOIITU CYKYIHICTIO KYJIBTYPHUX, (PI3UUHHX 1 COLIAIBHUX XapaKTEPUCTHK, SIKi
(bOpMYIOTH €IMHY, KOMILUIEKCHY, YHIKaJbHY, BU3HAUHY 1 Mi3HABaHY TYPHUCTaMH PETiOHANBHY iI€HTUYHICTB;

® KOMIUICKCHUI TYpHUCTHYHHI TPOAYKT, IO 0a3yeThCcs Ha IMPOKOMY CIEKTpi PecypciB, MPOIYKTIB i
TIOCTIYT.

Ha »xanp, octanHiMI pokaMu B TypHCTHUHIN cdepi, y 3B°13Ky 3 manaemiero COVID-19 cnocrepiratotsest
npoOiiemu (QYHKITIOHYBaHHS nectuHaid. [IprHaiiMHi Tpanchopmaltist TypUCTHIHOTO TIOMHUTY B YMOBAX IaHIEMii
CTBOPHJIA HOBI MOXKJIMBOCTI JUISl PO3BUTKY BHYTPIIIHBOIO TYpU3MY y Oaratbox KpaiHax Ta perioHax.

BusHaroun BaKITMBICTh BHYTPIITHBOTO Typu3My, 3a gaammMu UNWTO y 2018 p. y cBiti 37iiicHeHO
Maibke 9 MIIpA. BHYTPIIIHIX TYPUCTHYHUX TIOI3I0K, IO Y 5 pa3iB Oinbie, HiXk MDKHAPOJAHUX, OITyOTiIKyBaHO
IHCTPYKTaXi moa0 TypusMy min gac manaeMmii COVID-19. V ny0nikanii akueHTyeThCsl yBara Ha PO3BUTKY
JecTUHALid [js1 BHYTPIIIHBOTO TYpH3MY, BH3HA4alOThCS aKTWUBHI muiixu 1 3axomu. Cepen 3axofiB
MIPOTIOHYIOTHCSI OOHYCHI BiAIYCTKM TpaIliBHUKaM, HAJaHHA MYTIBOK Ta 1HIII CTHUMYIIM THM TYpHCTaM, AKi
MOJAOPOKYIOTh y CBOiX Kpainax [10].

Hayxosea nogusna nonsrae B yTOYHEHHI Cy4acHHX TEOPETHYHHX 1 MPAKTUYHUX JDKEPEN, CHCTEeMaTH3alil Ta
00pob11i oTpuManoi iHhopMarlii y BISBIEHHI, po3po01Ii i MPOCyBaHHI HOBUX TYPUCTHYHMX HATIPSIMKIB 1 JIeCTHHAITIH.

Bucnosxu. Buxoasuay 3 BUILECKA3aHOTO, PO3YMIHHSA TYPUCTCHKOI JECTUHALI SK KOHLENTA 3HAXOIUTHCS
1o3a JUCUUILTIHAPDHUMHU MexkaMu. Lle GaratockiialoBuii KOHIETIT, KOXKEH aCTeKT SIKOTO 3HAXOAUTHCS B TICHOMY
B3a€MO3B 53Ky 3 iHIMMMHU. OTXe, TypHCTHYHA JIECTHHAIlSI — 16 TePUTOpis PErioHy, 0 Ma€ aaMiHICTPaTHBHI
KOp/IOHHW, TIPUBAOIIMBA JJIsI TAMYACOBOTO TEPEeOYBaHHS TYPHICTIB, € METOIO TOMOPOXKI M JAOCTYITHA 3 TOTIIALY
TPAHCIOPTHUX KOMYyHiKalii. [lo ckiamy TypUCTHYHOI eCTUHALT BXOAATH paiioHn, 00NacTi (CepeaHiil piBeHsb),
OJMHHLIEI0 0a30BOT0 PiBHS TYPHUCTHYHOI JECTUHALIII € HaceNeHUH MyHKT, 1o rnepeOyBae Ha ii Tepuropii. Perion
TYPHUCTCHKOI IECTUHAII] € OJHUM i3 HAWBOXIMBUX Y TYPUCTUYHIN CHCTEMIi, TOMY III0 TYPUCTHYHI JIECTUHAIL Ta
IMi/K IPUBAOIIOIOTH TYPUCTIB, MOTHBYIOTh /IO Bi3UTY, TAKUM YAHOM aKTHBI3yIOUH TYPUCTUUHY CHCTEMY.

Bigrak TypuctuuHa cdepa MOBUHHA 3HAXOAWTH HOBI BapiaHTH 33yl YCHIIIHOTO (YHKI[IOHYBaHHS
JeCTHHALINA. BiIKpUTTS HOBHX MOMIJIMBOCTEH 3a0€3MEeYNTh TypPUCTHYHY 1HIYCTPilO MOTEHI[AIOM CTIHKOCTI
JI0 CKJIaJHUX YMOB (DYHKIIIOHYBaHHSI, @ TAKOXX BIAKPUTTIO HOBUX MO>KJIMBOCTEH.
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CULTURAL SPACE AS A RESOURCE FOR A TOURIST DESTINATION
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The aim of the article. This paper considers the development and positioning of potential tourist regions on the
principle of destinations. Destinations facilitate the segmentation and management of the tourism industry. It has been
established that a key element in the development of tourist attractiveness is a destination - a territory that attracts a tourist,
where he travels and where he spends time. Accordingly, it is advisable to understand a tourist destination as a set of tourist
resources, tourist infrastructure, tourist attractions, which are selected and linked in such a way as to meet the needs and
expectations of tourists. The role of segmentation of destinations is considered, which will make it possible to understand and
satisfy the various needs of tourists, increase the competitiveness and functioning of the destination, form and develop a
positive image of a country or city. It has been proven that a tourist destination is one of the important components in the
tourist system. For this, the tourism sector must find new options for the successful functioning of destinations.

Key words: tourism, cultural space, destinations, cultural tourism, space, tourist destinations.
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The aim of the article. This paper considers the development and positioning of potential tourist regions on the
principle of destinations. Destinations facilitate the segmentation and management of the tourism industry. It has been
established that a key element in the development of tourist attractiveness is a destination - a territory that attracts a tourist,
where he travels and where he spends time. Accordingly, it is advisable to understand a tourist destination as a set of tourist
resources, tourist infrastructure, tourist attractions, which are selected and linked in such a way as to meet the needs and
expectations of tourists._The role of segmentation of destinations is considered, which will make it possible to understand and
satisfy the various needs of tourists, increase the competitiveness and functioning of the destination, form and develop a
positive image of a country or city. It has been proven that a tourist destination is one of the important components in the
tourist system. For this, the tourism sector must find new options for the successful functioning of destinations.

The methodology of the work is based on an interdisciplinary approach. The method of comparison and
generalization is used in the work in highlighting the essence and specifics of the destination characteristics.

Scientific novelty lies in the analysis of modern theoretical and practical sources, systematization and processing
of the received information in revealing, development and advancement of new tourist directions and destinations.

Conclusions. Historical and cultural heritage is a value developed by previous generations that fully function in modern
life. Its central core is a moral and spiritual experience that becomes a source of inspiration and creativity. Cultural heritage is the
most important factor in the spiritual life of a community and the maintenance of the cultural identity of its members.

The environment, the natural environment and the cultural and historical heritage are key aspects of the development
of regional tourism, the «capital» that will solve, including economic problems. Unfortunately, the cultural heritage of many
countries is still in danger of various kinds. Despite the well-established work in tourism, experts and professionals in the
tourism business are constantly working to identify, develop and promote new tourist destinations and destinations.

Key words: tourism, cultural space, destinations, cultural tourism, space, tourist destinations.
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